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Program Goals

* Build awareness among citizens about how to safely use or
interact with DC Streetcar.

» Develop focused safety messaging for each project phase

Pre-Revenue Passenger
Operations Service

* Target messaging for specific audiences




Safety Program Branding
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Overall Safety Awareness

* Newsletters

* Webpage
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Overall Safety Awareness

Safety Video
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Phase-Specific Safety Messaging

Construction

* 24/7 Hotline

* Weekly construction updates

* Roving assistance and drop-in hours
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Construction is going on,
but we've got you covered.

24/7

Construction Info

{, 202-210-3700

g constructionBdcstreetcar.com

@ dcstreetcar.com

Construction Safety Tips Follow our safety tips to help prevent accidents. Accidents can be avoided!

Construction zones Diractional signs | Bicydstsina Watch where Overhead wire and
are ADA compliant. will be in place to b construction | you are walking! 32 electrical safety
Altarnative routes S detour motorists rone are wrged to iR Y

are provided with clear around the work zone., follow these safety tips: o Saare o3 aivd)

* The averhead wire or

signage. Sidewalks must

be 3.feet wide allowing
wheelchairs to pass through
the area with ease.

* Slow down and do not pass . Lo
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Phase-Specific Safety Messaging

Pre-Revenue Operations

e Observations
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 Targeted Outreach

* Safety advertising
campaign
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Phase-Specific Safety Messaging

PEDESTRIAN WARNING

Passe nger Service DC STREETCAR NOTICE

DC Streetcar wants to use education and
enforcement to promote good behaviors

° O pe ratO r pe rs pectlve Vl d eo — and help protect our most vulnerable

travelers - Pedestrians!

"Hel’e'S What We,re See|ng you dO” This is NOT a ticket... but it could be!

< You did not wait your turn to cross at
the intersection.
e e . 2 You crossed mid-block instead of at an
* Rules of Riding / Etiquette ifrvaction

< You crossed in between moving vehicles

Here's how you can stay safe

*Ta rgeted campaigns along the corridor:

Never cross or run in front of an
approaching streetcar or between
two stopped vehicles.

Wait until traffic has stopped before

. crossing and only cross at designated
DC Streetcar: Motorist Sa fety crosswalks. Never assume a driver

SEEs you.

Be aware of your environment and
recognize that the streetcar is operating
in mixed traffic.

Stay alert—streetcars are quiet and
cannot stop as quickly as a car.

Pedestrians should be aware of your
surroundings when walking and always
proceed with caution when interacting
with the streetcar

#SharetheRoadSafely

For more information, and safety tips visit
dcstreetcar.com/safety/pedestrians-safety
or call 202-388-7927
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Safety Outreach Program

Target Audiences

* Cyclists

* Pedestrians

* Kids

* Seniors

* Deaf

* Local Businesses

* Motorists

Share
the road

be safe!

Let's admit it. It's hard not to notice a

9 feet wide, 12 feet tall, red and yellow
streetcar that weighs 33 tons. These
modern, large and ultra-cool vehicles are
the latest addition to the District’s roads.
Whether you're a motorist, pedestrian
or cyclist, welcome them by paying
attention and sharing the road.
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Target Audiences

Cyclists

* Direct outreach to cyclist groups
* Building relationships

e Keep it up and be real @ \ R

Bike Safely

cross tracks at
a right angle

be safe!

The good news? Streetcars will carry
bikes. The not so good news? Tracks are
built for streetcars, not bikes. You can
avoid falling and tire damage by always
crossing streetcar tracks at a right angle
© ;. = myou ride, consider using the

A ternate routes on G and | Streets
han riding along streetcar tracks.

DC Streetcar: Bike Safety
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Target Audiences

Pedestrians
* Safe crossings

* Signalization

Wait for it!

Never cross or
run in front of an
approaching streetcar.
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Target Audiences

Kids

 Safety webpage for kids
* Materials targeted to kids

* School program

be safe!
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be safe!

Blmecracy Scheel Avivity Shee

moar w oy ?carch

wn pessampen. b saby,

What is a
streetcar?

A streetcar s a small
railroad car that moves
on tracks running
through city streets
and & used to carry
passengers, Streetcars
are pawered by
electricity.
¢ Always look both
ways before crassing
tha tracks. Nevar
cross in front of &
moving strestcar, bus,
or car.

* Use crosswalks,
* Obay signs and traffic
signals,
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Target Audiences

School Program

* Educator Toolkits produced in
partnership with Operation Lifesaver

be safel!

Educator Toolkit

Your Guide to Streetcar Safety
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Target Audiences

Safety Outreach to Schools

41 6 students
JO Wilsen Elementary 31 9 widuiia
Stuges
" 2= Phelps High Schoaol

Browne Elementary

Gallaudlt Univarsity
{5afety In‘l’urmatk:n Booth on campus) 349 students

31 0 students ﬁ

Capitol Hill Mentessor

- 340 students
ﬁ Ludlow-Taylor Elementary

41 7 students

Stuart-Hobzon Middle School

4 2 6 students

Miner Elementary 682 students
Friendship Academy

257 students

Eliot-Hine Middle School

? 3 3 students

Eastern High School
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arget Audiences

Seniors
e Church fans

* Church program ads

fjcstreetcar.com

* Socials at senior
centers
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Target Audiences

Deaf

* Gallaudet University outreach — pop-ups, campus
newsletter, shuttle bus materials

 Corridor presence

Ease of
wheelchair and
stroller use
incorporated into
all talking points,
too!

dcstreetcar.com
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Target Audiences

Local Businesses

 Safety posters in local business
windows

 Bar coasters with safety messaging

* Coffee sleeves with safety messaging
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Target Audiences

Motorists

* “Share the Road”

* DC Streetcar questions on the
District DMV driving test

get towed!

[ i .
Parking campaigns Streetcars cannot go

around double parked
vehicles. Park entirely
within the white lines.

e #DCreach
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Lessons Learned?

* Keep monitoring

* Use street teams and media to engage hot spot issues as
needed
> Loading zones o R ()
> Dooring Ssp] |1
» Signalization W Al
» Special events

* In a changing area, there’s
always someone new to your
messages — don’t forget the
basics!
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